
~

The SkyTRENDS data shows that DTH services are beginning to make

their mark on the video marketplace. The DBS providers have faced "effective

competition- from both cable and other DBS companies from the moment they

began offering their services. However, the cable industry has also taken note

of the advances and has mounted its own campaign to maintain its marketplace

position. In addition, cable does not face the dual competition which the satellite

services must reckon with.

As a young industry, DBS has the tools of more program diversity and

choice than any other MVPD, and digital video and audio transmissions, to bring

consumers the highest quality video service available in the market today. DBS

penetration, while continuing at a rapid pace, is still far from the level of cable.

But the satellite industry must still overcome other, non-market, barriers to

competition. The existing inequities in the copyright law, the resolution of the

"white area- controversy, and the favorable adjudication of petitions under the
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new zoning and covenant rules will all assist in creating a more balanced

consumer marketplace and give DTH satellite the running room it needs to

continue fulfilling its vast potential.

~~~ ~. ~_..--,,(.--
AndrfIW R. Paul, Senior Vice President
SATELLITE BROADCASTING AND
COMMUNICATIONS ASSOCIATION

Dated: July 21, 1997
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APPENDIX A

TOTAL SUBSCRIBERS

.J ul,\ L 11)'J-i .llll~ L I il'}c:; .Jul~ I, l<Jqh ,ttlh I. 11}'I~

DBS 70,000 1,150,000 2,950,000 5,172,000
C-Band 1,922,808 2,321,349 2,336,933 2,184,472
Total 1,992,808 3,471,349 5,286,933 7,356,472

ANNUAL SUBSCRIBER GROWTH

1t)l}.f - 11)1)S 11)'1';;; l")lj(j I l)qb_ i '1 1)'7

DBS N/A 1,080,000 1,800,000 2,222,000
C-Band N/A 398,541 15,584 -152,461
Total 1,478,541 1,815,584 2,069,539

SUBSCRIBER GROWTH RATE (0/0)

I ')')~-l 1)1)3 1q'}3 I'}1;(, i"ll)(j ilJlJ~

DBS N/A 15420/0 156.5% 75.3%
C-Band N/A 20.7% .67% -6.5%
Total 74.1% 52.3%) 39.1%

SUBSCRIBER GROWTH PER DAY



Appendix B

Home Satellite
Subscribers

By State
As ofJuly 1, 1997

1JGta compiled by SIcyTREND8, a project 0/tile ~llite Brotuleasting and
Communications Association and MEDIA BUSINESS CORP, with iII/oi7ntltiD1I provided by
DlREcTv, EchoStar Communications Corporatloll, GeMlYlllnstrument Corporatioll,

PRIMESTAR PtlI1IIen and U.S. StIUllite Brotuleasting.

For more illlOI"III8tioD eoadIId die SBCA 8&~ or MalA BvsINBss CoRP at 303I271·9HO



TV 1IeudIokts. of ......,. J"'. rr- A.c......c.. w.". ..... "'s JWmdM 4: c.Nr,...... v.-... N.. 65.1",.
...C81*~.tlOd.I.•"'''' w.n. ~~.c.Nt , .......v.-.... No. 65, ."'.
-~_...-"".._---
DTH .......oronts8ft_~ "DlucTVtUID. BCIIOS1'Aa. ru-IT....... c................
DIlttTV/USSII. ECHOSTAIt, ......., ee.llDan c.1WIItIt"'" I.."'. .
c-..... AIbK...... te4lllbf "' ..GnIenI A............ CtMtr)eftnrftllll .. ,J-I• .",.

Raw8iI
JIWlIII

387,590- 101.28%
1,793 - 0.47%

AIIlIka
J5,l8

107,787 - 10.13%
13,3'10 - 8.70%

Ja11lI
1,014,648 - 83.16%

32,588 - 267%

1oII1JIl
2,178,813 -76.42%

66,861-234%..
244,514 - 9ll68%

18,025 • 6.68%

J.II7.!IIl
1,160,639-62.47%

81,989-4.41%

W......o.c..
103,152 • 46.01%

4,668·211%

m.tIlI
154,483 - '10.41%
48,507-22.11%--~

C 1997 SI<JTUNDS
. TIleae-rdl ...DMac.-...Pntr-",... ........ c.rp........................c.. .......A~

J.HLUIl
tiJ9,I93.56.33%
123,191 - 9.93%

mall
597,101- 6131%
m!MJ·lnlJ6%

~
3,311,847 - 49.47%

567,1'10·8.47%

ZllIJ!l
154,735 - 571m>
37,567 - 13.90%

~
152,996- 62.50%
30,401 - 12.42%

J.MIiIIIl
906,(XX) - 60.94%
126,800 - 8.53%

f!IJdIIlI
332,294 - 5525%
63,587 - 10.57%

. mJ!ll
121,421 - 01.76%
33,159 - 18.50%

mI1ll
174,991 - 52.58%
78,468 - 23.58%

6WHII
302ST7 •49.13%
67,933 - 11.03%

.l.6WIIl
875,IJl1 - 54.17%
128,312 -7.94%



STATE DTH SUBS ,JUL 1 18_ _ of TV HH _10TH DTH SUBS ,JUL 1 1887 _ OF TV HH wIDTH

Alabama 10".082 10...8_' 212.083 13.88%

Ala.ka 10.738 0.87% 13.370 8.70%

Arizona 80.583 5.88% 128.312 7.8"%

Ark.n••• 113.088 12.2"% 137.208 1".5"%

California 307.8_ 3."4% 500,3_ 5.11%

Colorado 00.811 8.07% 128,800 8.53%

Connecticut 22.813 1.89% 32.588 2.87%

D.C 2,_0 1.09% 4.088 2.11%

Dela_ara 12.524 4.78% 18.025 0.88%

Florlda 2_.831 5.38% 410.825 7.23%

Georgia 218.238 8.52% 283.052 10._%

HawaII 1.785 0."7% 1.783 0."7%

Idaho 41.788 10.37% 58.882 13.83%

IlIInol. 1"8.2li1O 3."8% 221._ 5.15%

Indiana 107.253 7.82% 235."20 10.80%

low-. 82.8_ 7._% 110.870 10.71%

Kan._ 75.325 7.78% 1017.888 10.08%

Kentucky 1_,_7 10.18% 18••22.. 13.08%

Lou'.'.n. 84••8. 0.2"% 128.07" 8.31%

M.lne 53.388 11."1% 73,738 15.88%

M.ryl.nd _.5_ 2._% 81.88. 4.41%

M ......hu_1ta 32.78. 1.47% s:a.~ 2.34%

Mlchlg.n 181.7.1 5.21% 277.7_ 7.87%

Mlnne_ 85.5_ 5.58% 137.227 7.8.%

MI••I_lppl 127.27" 13.85% 151.872 15.83%

MI.aourt 18••888 8.45% 228.77" 11.21%

Mcntana 5 ••_8 18.5_ 78._8 23.58%'

Nebraaka "8.430 8.02% 85.378 10.48%

Nev.d. 35.375 0.38% 52.2_ 8.31%

New Hamp.hlre 23,538 5._% 37.327 8.71%

New.J.~y 38.775 1.37% _._1 2.34%

New Mexlco "7.332 8.18% _._7 10.57%

N_Vork 211.482 3.22% 300••,1 ".82%

North C.rolln. 27...0_ 10.23% 384.345 13.7.%

North Dakota 22.112 8.13% 30.401 12."2%

Ohio 180.1017. ".31% 2 •••018 8.1"%

Okl.homa 101.178 8.20% 123.181 8.83%

Oragon _.084 7._% 123.728 10.20%

Penn.ylvanla 180.8_ 3 .•3% 218.738 ....2%

Rhode 1.land 8.318 1.88% '1."'5 3.11%

South C.rolln. 131,118 8._% 170.440 12.87%

South Dakota 28.401 10._% 37.587 13.80%

T.nn..... 1_._8 10.20% 24••513 12.17%

Te_ "27.854 8.81% 587.170 8.47%

Utah "2._ 7.32% .7.833 11.03%

Vermont 38••24 17.05% _.807 22.11%

Virginia '.8._ 7.04% 240.233 8.74%

W_hlngton 118.8_ 5.83% 182.8_ 8.78%

Weat Virginia 78.350 11.28% -.- 13._%

Wlacon.ln 121.112 8.38_ 180.0_ S.S8%

Wyoming 28._7 15.07% 33,158 1S.50%



---.Ba __ • a •••••
6

HOW TELEVISION RECEIVED PREVIOUS TO DTH
- Major Mentions -

DURATION OF LOCATION OF
OWNERSHIP RESIDENCE

Under 1-Under 3+ Small Sub-
Total 1 Yr 3 Yrs Yrs Rural Town urban

Base: Total (1034) (426) (359) (245) (480) (238) (301)
Respondents % % % % % % %

An Antenna 60 45 65 69 72 56 45

Cable 28 43 24 17 13 34 46,

Large Dish 4 3 4 4 4 3 4

Primestar 1 3 1 - 2 2 -

Q.: Just prior to getting your (DSS/LARGE DISH/PRIMESTAR/THE DISH NE1WORK) satellite
system, how did you receive television programming?

:J:=I
'0
'0
CD
~
P,
1-'­
X

(j



...... ........................ -. ...
WHETHER CABLE TV AVAILABLE IN AREA

-. -
60

-,

Large Dish
Dish DSS Primestar Network

(250)
Base: Total Respondents (291) (259) (261)

%
% 0/0 %

CABLE AVAILABLE 39 57 30 60 I :P'
'0
'0
CD

At time dish attained I
::1

23 50 24 56 0.
1-'-
><

, I 0
Currently (not when dish bought) 16 7 6 4

NOT AVAILABLE

Don't Know

60

1

43

1

69

1

39

1

* Less than 0.5%.

Q.: Is cable television now available to your household? That is, could you subscribe to cable TV
if you wanted to? Was cable TV available in your area .at.the time that you got your satellite
dish?



WHETHER CABLE 1V AVAILABLE IN AREA

I LOCATION OF RESIDENCE

61

Base: Total Respondents

CABLE AVAILABLE
At Time Dish Attained

Currently (Not When Dish Bought)

NOT AVAILABLE

Don't Know

*Less than 0.5%

Total
(1034)

%

44
35

10

55

1

Rural
(480)

%

24
16

9

75

1

Small
Town
(238)

%

53
41

12

47

*

Sub­
urban
(301)

%

Z1
61

10

29

1

Q.: Is cable television now available to your household? That is~ could you subscribe
to cable lV if you wanted to? Was cable lV available in your area at the time
that you got your satellite dish?


